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Jean Scene hees the lat
est in denim. Levi’s silver tab line is
coming out in such new colors as walnut
brown, stone, maize, purple, copper, olive
green, and cardinal red (left, $47). The
new color range comes in five fits from the
homeboy-friendly baggy “antifit” to the
“straight-and-narrow” cut influenced by the
European fashion collections. One distinc-

Style

tion, call 1-800-36-NORTH.,

ware in cafés along the West Coast.

fickets for talk time, sit at a table

available nationwide. For informa-

Newonthe Menu

Introducing computer-talk cafés. g
SF Net, a computerized networking
company, is installing tabletop hard-

Here's how it works: you purchase

tive new Levi's silhouette is a versatile
denim anorak (far right, $85), perfect for
layering over just about anything. For
those chilly ski days and nights, check
out Wrangler's Woodland Thermal
jeans (center, $40), in thick denim lined
with flannel Thinsulate, newly available in
soft-washed black and tan.

Body Shopping Natural-

grooming stores are becoming almaost as
common as burger franchises. Following
Body Shop's enormously lucrative lead—
654 stores worldwide {sixty-two in the
.8.) and annual sales of almost $400
millioh—we note the aggressive cam-
paign of H:O Plus, the latest in unisex
skin-and-body-care houtigues. Their gel
products (below) use botanicals and
Hydrogel, an exclusive “high-tech delivery
system,” which they claim holds a thou-
sand times its weight in water, transports
it to the skin, and maintains moisture for
up to eight hours. With forty stores {and

equipped with key-
board and screen,
| and choose one af
various subjects
including music,
books, the environ-
ment, politics,
current eveénts, movies, and travel
There’s even a love-connection selection
on the menu. While you sip your double-
decaf espresso, you can interface with
other café-goers or home subscribers.
SF Net's Wayne Gregori hopes to
expand to cafés in New York and
Chicago next year. Call 415-695-9824
to subscribe at five dollars a month. Or if
1 you live in the San Francisco area, go
netting: roam from café to café and
meet the people you've networked with.
And maybe buy them dessert.

Winter Wonders

The Gap has always been a natural
choice for basics, from socks to chinos.

countmg) and prlces almost 20 percent less than their

competitors, H20
Plus hope to
clean up. Aveda,
the aromathera-
peutic and envi-
ronmentally con-
scious product
line and salon,
focus more

attention on out-
fitting individual stores than on expanding their domain.
"In Aveda’s newest Beverly Hills store, atmospher-
ic touches include strategically placed diffusers that
emit an essential-oil aroma du jour, soothing whale-and-
dolphin background music, and employees who wear
aromatherapy jewelry. Other grooming lines such as
California North—a shaving, body-care, and sun<are col-
lection that includes a new sports lotion, Energizer Gel—
rely on regional appeal. Nevertheless, California North is
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Now they’re making dualfunction clothes that work just
as well on the streets as on the slopes. Updating old holi-
day and apres-ski standards, their snowflake-patterned
ski sweater (below, $68) is available in citified black and
white, while the Arctic Light Fleece hooded anorak adds
warmth without bulk in bright neon shades (568).

For EyeS 'Tis the season of charity. LensCrafters and
Llons Ciub International will clean, repair, catalogue by
: prescription, and
donate your cast-
off spectacles to
M some of the 1.5 billion
people in developing
ountries who need
: them. Drop your old
pairs off at any
LensCrafters store; call
1-800-522-LENS for
! location information.
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